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Retail TouchPoints recently wrote that “retailers say that scalability, flexibility, 
reduced costs, greater uptime and premium brand experiences are just some of 
the benefits raining down from their cloud implementations.” 

Indeed, the cloud is more than just a beneficial tool for retailers who operate in 
an omni-channel environment—it’s quickly becoming a requirement. 
Older systems can no longer keep up with the needs of omni-channel retail, 
which is constantly evolving and adapting to the growing expectations of today’s 
consumers. Read on to learn how the cloud can be leveraged for omni-channel. 
 
1. The Cloud Allows Retailers to Scale As Needed 
It is crucial that omni-channel retailers have the ability to scale their systems 
based on need. It may be necessary to decrease bandwidth during slower 
months, while at the same time to increase it for holiday traffic increases. 
This is easily accomplished with cloud-based hosting. The flexibility of the cloud 
enables multi-channel and omni-channel retailers to scale their operations in line 
with company growth, making it easy to bring new stores online as fulfillment 
locations and add additional inventory to online databases as needed, all without 
building out new infrastructure or dedicating IT man hours. 

2. Consistency Across All Channels 
As retailers increasingly feel the need to create consistent experiences across 



multiple channels, traditional platforms struggle compared to cloud-based 
systems. 
 

Modern retailers are often spread across desktop websites, mobile platforms, 
and a variety of in-store systems, making it exceedingly difficult to network all 
channels with in-house tools. Cloud systems help streamline these connections, 
making it possible for all aspects of your business to upload and pull data from a 
central network. Retailers can interact with consumers across multiple 
touchpoints, whether they’re browsing the retailer’s website, using a mobile 
device, or standing right in the store. 

3. Minimize Network Downtime 
Technical glitches are a fact of life. But in the event of a complete meltdown, 
retailers now have the choice of cloud providers that offer 99.999% uptime. 
Guaranteeing this uptime is essential for omni-channel retailers particularly 
because one minute of downtime on your eCommerce site could equate to 
thousands of dollars in lost sales--especially during the holiday season. 
When choosing a cloud-based provider, it is requisite that the provider 
guarantees minimal downtime. 
 


